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"We're changing the way



Our Retail History

e PHI has worked 1n the Retail Environment for the past 10 years
developing, implementing and evaluating the Retail Program in

California under contract with the California Department of Public
Health SNAP-Ed funding (formerly the Network for a Healthy
California)

e The Retall Program has engaged over 800 retail sites across California
including: Supermarket Chains, Independent Chains and Corner
Stores
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Marketing and Promotion

 Promotes Healthy Foods: promotional signage,
recipe cards, newsletters
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Bi-lingual Retailer and Staftf Education and Training
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In-Store Nutrition Education

e Food Demonstrations

e Store Tours

.
Network for a Healthy California

September

The Harvest of the Month featured

fruit is apple

O

Health and Nutrition Go
Hand-in-Hand

Esting & venisty of colorful fuits and
vegetables and getting dsily physical
activity wil help your family stay healthy
and prevent chronic dissasss such a2
obesity, type 2 diabetss, heart dissass,
and certain types of cancer

One medium appie is squal ta about one
up of fiit, Cre spple i & gocd source

dietary fiosr, which helps to kesp your

heart hesithy, kesp you reguler, and make
youfeal ful 20 you sat lezs. Cne medium
apple is aleo &
G, which helps 1
wonds and mantain healthy qum.

Healthy Serving Ideas
Wix appls chunks in your maming
oaimeal for & hesrty start to your day.

reizns to your chicken sdad fora
healthy lunch,

Place 4 cored applez ina microwswe
safe dish and fill with raisins. For
% cup of apple jice over the spples
with a eprinkling of nutmeg and
cinaman, Cower with plastic wrap
and microwene cn high for 5 minute
for & hot dessert]

ps

Shopper's Tips

sLookfor oples that ar=firm and do net
have scft

« Applea can be starsd at raom
femperaturs, but they can last up ko =i
waeka if refrigerated.

w0 ot refigarats spplea in clossd
bage.

Let's Get Physical!

Maka physical activity fun and sociall
{Girsh a frisrnd and valk arcund the mall,
t the park, or during your lunch Ereaks!
In the svenings, maks ime to perticipate
in physical activity aa & famiy by gaing

for & walk, riding bkes, o having a dance
cantset.

How Much Do | Need?
The amaurt of fruits and vegetables you

Est a varisty of colovful fruits and
wepstables with meals and sracks
througheut the day to rsach your total
chily needs

Recommended Daily
Amount of Fruits and Vegatablas

Towns and Addfts,

Ages 13andup
Makss 4% - % cups por day
Femalos s por day

Hyzuars ackive, sat the higher murber of apa
or du Vit whwnw oy gov ta oarm mere.
Formocre recipes and tips, visit:
www.cachampionsforchange.net
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Environmental and System Strategies

e Healthy Check-out Lanes

e Corner Store Improvements
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CX3Assessment Tools

e CX?3 = Communities of Excellence in Nutrition,

Physical Activity & Obesity Prevention

e Assesses the food environment in GIS
neighborhood through multaple tools
e For Retail sites:

- Store tool

- Walkability tool

e Reassess after changes are implemented for
Improvement KNSWW



Working with Corner Stores

e Increases Access to healthy toods 1n low resource

communities

e Reach the low-income consumers right where they hive

e Sites near schools get students dollars:

- Tie-n to other local SNAP-Ed etforts

- Highlight produce items from the Harvest of the Month or
other signature mterventions
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Retaller Engagement: Corner Stores

e Participation strengthens community ties and increase store foot
tratfic

e Showcases the retailers’ commitment to health and the
community

e Match cultural and hinguistic skills of the owners if possible

e Engage the store owner on what changes they are willing to
make
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Retailer Engagement: Corner Stores

e Provide market research on the demand for
1ltems

e Recommend sales tracking mechanisms so the
store owner can track profits or losses from the
changes

* Provide technical assistance around what
healthy items to stock, quantities and local
sources
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Healthy Retail Recognition Pilot

 Reviewed literature on corner store projects
e Modeled Guidelines to be SNAP-Ed allowable

e Created a recognition system: Bronze, Silver, Gold
- Stores voluntary make healthy changes i exchange for free
resources and services

e Created: Key Informant Guides for store
owners/managers
e Created: market research surveys for customers

* Encourages partnerships for mfrastructure changes
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Results of Key Informant Interviews

o All retaal owners mterviewed were open to adding
healthier

- Fruits and vegetables primarily
- Customer demand was key

- Some expressed mterest in stocking grab and go items
e Concerns around sales and profit

e Concerns around sourcing healthy 1tems at reasonable
COStS

e Ixpressed desire for help with marketing and

promotion ‘8’
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Results of Consumer Surveys

e Residents do not buy the majority of their food
from corner stores

e 75% ol respondents come 1nto the store 1-2
times per week
- Convenience close to home
* T’he majority of shoppers would buy fruits and
vegetables at the store 1f available

- Apples, bananas, tomatoes, onions, lettuce and

carrots ‘8’
INSTITUTE®
CENTER FOR
WELLNESS AND NUTRITION



Conclusions

e Corner stores are a viable mtervention site for

SNAP-Id

e Community members, including youth, can
conduct assessment (CX?2, market research etc.)

e SNAP-Ed can support 1n areas: nutrition
education, promotion, marketing and sourcing

* These interventions can ultimately increase
access to healthy foods 1 low resource
communities ‘8/ @
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Contact Information

Amy Delisio MPH, RD
Program Director
Public Health Insttute
Center for Wellness and Nutrition

Amy.delisio@wellness.phi.org
916-265-4042 ext:109
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